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Global Temperature Change 

 



Climate Change Communications 

• Expanding the Audience 
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Bangladesh 

Pakistan 

India 

Indonesia 

China 
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Nepal 

33,500 Interviews 

96 Focus Groups 

120 In-Depth Interviews 

48 Community 

Assessments 



Climate Change and people 
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Perceived level of impact of changes in climate on 

lifestyles 



Barriers to Adaptation 

• Lack of: 

 

–Information 

–Community Cooperation 

–Institutional Support 
 



Role of Media and Communication 

 
 

Provide information  

Improve motivation  

Build skills 

Spark innovation 

Enable discussion 

Promote public 

dialogue 

Enhance 

accountability 



An Example 

 

• Amrai Pari 

 



Here’s a clip… 



Know Your Audience 



Bangladesh 

 

Feeling the impacts: 
lack of water, health, 
jobs 
 
Isolated 
Lack knowledge 
Helpless 
 
 

Mahmouda, Dhaka 



Bangladesh 

Sultan, Barisal 

 

Working with their 
community  
 
Willing to act but 
don’t feel they 
have resources  
and information to 
act 
 



Bangladesh 

 

Taking action 
Leaders in their 
community  
Pooling resources together  
Want more information, 
knowledge and skills  

Ranjib, Rajshahi 



Data Portal – a programme planning 

tool 



Climate Change Communications 

 



Article 6 

• Evidence Base 
 

 

 

 
 



Communication Partners (Examples) 

• Nepal TV  

 

• Ministry of Environment, Vietnam 

 

• Ministry of People’s Welfare, Indonesia 

 

• International Red Cross 

 
 

 

 

 
 



BBC Media Action 

 

• “From The Ground Up: Changing The Conversation Around 
Climate Change” 

 

• bbc.co.uk/climateasia 

 

• @bbcmediaaction 

 

• @realdelia 

 

 

 


